
Girl Scouts of Orange County  
Brand Resources for Volunteers

Brand is more than just a logo, color, or even a uniform — it is a complete design system that works together to create a 
distinctive look and feel. The power in our brand, like all things Girl Scouts, is built on the idea of each us coming together 
with our unique perspectives to speak in one voice. 
Working together to apply our identity across Girl Scouts branded materials ensures that we move forward together as a 
movement, with a coherent look and feel that makes our brand stand out and shine just like our Girl Scouts. 

Here are few tips  for elevating the Girl Scout Brand: 

Go Green!
Girl Scout Green is PMS 354, RGB R0 G180, B81, CMYK 95/0/100/0, or HEX #00B451.
Looking for more color? Use 1 or 2 of  the secondary colors from our Color Palette (on the back of this 
flyer) to add some fun to your designs.

Find the right font.
Materials created by GSUSA and council use several proprietary fonts which are unavailable to the public. 
Girls, troops, and volunteers are encouraged to use the Palatino Linotype font as a default for any design materials 
created. It closely matches the proprietary font from GSUSA.
Fonts should generally only be used in  black or white. To add interest to your design, incorporate badge shapes from the color palette 
and reverse type out to white on darker colors, or print in black on lighter colors. Please don’t add an outline around the font.

Do a little homework.
Become a brand champion by taking the  Brand Ambassadors 101 training on gsLearn. In 
gsLearn (login through myGS), you’ll see a new 20-minute course on your dashboard. You 
can access this video at your convenience as an on-demand training resource that you 
can stop and start as many times as you’d like.

Visit the Service Unit Resources page at  
www.girlscoutsoc.org/SUresources

Scroll down to the Brand Resources at the very bottom of the page
for service marks (logos), branded flyer templates, and writing tips.

Need to incorporate council branding on product (patches, shirts, etc.) or external facing collateral assets?  
Reach out to us at marcom@girlscoutsoc.org for aproval and assistance in navigating GSUSA licensing requirements.
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